
Developing a new benchmark: A minimum digital living standard

“What is the basic ‘basket’ of digital goods, services and skills that different 
households need to live in a digital world?”
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Time for a new approach to measuring digital 
inequalities

COVID-19 laid bare long-standing challenges of digital inequalities in 
the UK. Inequalities with very real consequences for people and places. 
Inequalities with implications across all areas of policy, provision, 
business and civil society. Yet standard policy measures of digital 
exclusion - based on access to or recent use of internet services - 
significantly underestimate the challenges faced by households. 
These measures are also effectively top-down in their assessment of 
what counts. It is time for a new citizen and society focused approach 
to understanding digital inclusion - one which complements existing 
indices, and puts citizens at the heart of defining what counts. 

Developing the standard: Citizen expertise, social science and geode-
mographics

The Minimum Income Standard methodology, developed by Loughborough University, uses deliberative 
discussion groups with members of the public to develop a socially acceptable minimum standard of 
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The first stage of research (orientation) comprised four focus groups with members of the public during 
February and March 2022 in England, Scotland and Wales. These groups included: people of working-age 
and pension age, and households with and without dependent  children. The groups aimed to explore 
key issues about living in a digital society from different perspectives and arrive at a Minimum Digital 
Living Standard definition that could be used across all household types (not only households with 
children) going forward. People were recruited to ensure a mix of digital engagement and experience. 
The definition that emerged is as follows; it may evolve as the research progresses:

‘A minimum digital standard of living includes, but is more than, having accessible internet, ad






